


The publishers and creators of Adventure World
Magazine online are excited about the growth we have
achieved in our inagural year. We are heading into
2009 with a readership of over 50,000 with subscrib-
ers in more than twenty countries around the world.
Enhancements to the magazine and website will con-
tinue to allow our readership to grow worldwide. Our
advertisers have the opportunity to target everyone
from the elite athlete to the weekend adventurer who
is just crossing the threshold to a lifelong addiction.

The number of multi-sport athletes and adventure
junkies is steadily increasing. Adventure World
Magazine will serve as the voice for this ever grow-
ing population of adventure seeking individuals.
Adventure World Magazine will cover the gamut

of adventure sports ranging from mountain biking,
trailrunning, adventure racing, paddling, orienteering,
adventure travel and all things outdoors.
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Total Audience:
Over 50,000

Main Age Demographic:
26-44 years

Average Income:

$77,500
Average Annual Spending On Sport Related
Items:
41% Of Gear Purchased Online

Gender:
76% Men * 24% Women

Event Frequency Average:
4 per year

80% Have Paid To Participate In Adventure
Trips, Guided Tours, Or Schools

97% Have Some Level of College Education
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Trail Running:
* 40 million trail runners took 1.3 billion outings, an incidence
of participation greater than fishing, hiking and camping
* 51% of all backpackers are trail runners

Mountain Biking:
* Total of 20 million participants
* 6.3 million go “off road”
* 8.3 million are women

White-Water Kayaking:

* 3.5 million participants

® 1.6 million are women
* With the addition of canoeing, the total participation jumps
to 10.3 million (of which 4.4 million are women)




Reasons To Advertise With AWM

* History has proven companies that maintain or increase their advertising investments in
periods of economic downturns increase their sales and share of market, both during and
after the downturn.

* The online audience in general has more disposable income, more education, and tends
to be younger than the overall population.

» Rapidly growing audience. A readership of over 50,000.
» Cost-effective: Online advertising costs a fraction of print media.

 Unlike print media, web banner ads allow prospective customers to click on your ad and
go directly to your website.

Official Publication of the

UNITED STATES ADVENTURE RACING ASSOCIATION
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2009 Advertising Rates

Prices Per Issue: Ad Deadlines:

Full Page $300 Issue 1 February 6

2/3 Page $200 Issue 2 March 23

1/2 Page $150 Issue 3 May 7

1/3 Page $100 Issue 4 June 22

1/4 Page $ 75 Issue 5 August 6
New Ad Sizes: Issue 6 September 21
* 1/6 Page vertical $ 60 Issue 7 November 5

(2.25” X 4.757) Issue 8 December 11
* 1/9 Page $ 40

(225" X 37)

Web Banner Ads: e Discounts for full year commitments.

Small $ 80/month
Large $130/month



e Images need to be RGB color, 100% and minimum of 150 dpi.
* Prepayment is required on all first-time ad insertions.
* Contact us if you need assistance with ad design.
* For web banner ads...contact us for further information.

* Images can be emailed to:
advertise@adventureworldmagazine.com

Editorial submissions: editor@adventureworldmagazine.com

Adventure World Magazine
A publication of No Boundaries Media, LLC
Pittsburgh, PA
251.586.4271
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